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EXHIBIT A:  PROPOSAL COVER SHEET 

All fields must be completed where applicable. Failure to complete this form will result in 
the proposal being rejected as non-responsive. 

Business Name:       D2 Creative LLC 

Type of Business 
☐ Sole Proprietorship     ☐ Partnership     ☐ Corporation (State of Incorporation WA_)     ☒ LLC

Physical Business Address (Must NOT be a PO Box) 
720 Market Street 

City     Kirkland State   WA Zip Code   98033 

Business Telephone # 
425 605 9538 

Business Fax # Business Email 
charles@thinkd2.com 

WA State UBI1 # 
603 448094 

Federal EIN# 
47 2212516 

WA Contractor License#2 

Receipt is hereby acknowledged of Addenda No(s): __1__  ____  ____  ____  ____   
NOTE: Failure to acknowledge receipt of addenda will be considered non-responsive to the 
proposal 

OFFICAL AUTHORIZED TO SIGN FOR PROPOSER 
“I declare under penalty of perjury under the laws of the State of Washington that these qualifications are 
genuine. This proposal is not false or made on behalf of any person who has an interest in the award. No other 
proposer has been solicited to put a false proposal, adjust their price lists, or coerced any other company to 
refrain from proposing. I guarantee that my firm has not attempted to secure an advantage over any other 
Proposer through collusion. All statements and information contained in the submitted proposal are true, 
correct, and based on the requested scope of Work. All employees and agents of the Proposer are skilled and 
experienced in the required Work. In the event that the Project or any aspect of the project is found to be non-
compliant, I understand my company will be held responsible to remedy all deficiencies at no additional cost. I 
understand that my firm will be required to perform under the terms and conditions outlined in the 
solicitation and Proposal, if accepted. I acknowledge that WTA may not negotiate additional terms to the 
potential contract once the Notice of Intent to Award is issued and that we may be held to the contract and 
performance terms and conditions outlined in the RFP. My signature below assures WTA that the firm 
acknowledges and will comply with this solicitation.” 
Signature of Authorized Officer/Agent Date 

August 24, 2023

Print Name & Title 
Charles Leinas, Marketing & Bus Dev Manager 

The individual named herein is duly 
authorized to obligate the firm to a 

contract. 
Note: The penalty for making false statements in offers is prescribed in 18 U.S.C. 1001. 

1 Bellingham Municipal Code 6.05.025 
2 RCW Chapter 18.27
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EXHIBIT B: PROPOSER INFORMATION AND REFERENCES 

Provide ALL of the requested information about your organization. Failure to provide ALL 
requested information will result in rejection of the submission as non-responsive. 

PRIMARY CONTACT 
• Name
• Title
• Phone
• Email

Charles Leinas 
Marketing & Business Dev Manager 
425 605 9538 
charles@thinkd2.com 

EMPLOYMENT SECURITY DEPARTMENT # 
WA STATE EXCISE TAX # 
YEARS IN INDUSTRY 20 years– current agency branding since 2014 
ANNUAL REVENUES* ☐ Less than $500,000

☐ $500,000-$1 million
☐ $1 – 2 million
X $2 – 5 million
☐ $5 – 10 million
☐ More than $10 million

MBE/DBE   ☐ Yes     X No
DBE Registration#  

_________________________ 

SBA   ☐ Yes     x No
SBA Registration#  

_We are a small business/50% woman owned___ 

STAFF SIZE 
List staff numbers & positions who will be 

assigned to this contract 

Charles Leinas – Project Manager 
Diane Davis – Creative Director 
Jermaine Hollins – Graphic Designer 
Andrea Simental – Designer/UX Developer 
Daniel Stamm – Designer/Digital Experiences 
Don DeVange -media/content strategist 

CUSTOMER LIST (3-5 additional customers 
besides references) 

Amtrak Cascades 
Sound Transit 
Pierce Transit 
Oregon Health & Science University 
Point Bus 
Trimet 
University of Washington 
Mass Bay Transit Authority 
Northwest Seaport Alliance  
Port of Tacoma 
Port of San Diego 
Washington Employment Security Department 

NAIC NUMBERS 
(naics.org for more info) 

541800, 541613, 541430, 541511 

* WTA reserves the right to request financial statements from proposers to demonstrate financial responsibility.
Failure to provide requested documentation will result in the proposal being rejected as non-responsive and not
responsible
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Please list a total of three (3) RECENT customers using the following format for which you 
have performed service similar to what the WTA is seeking in this RFP. Proposers are 
advised to ensure the accuracy of the information provided. For example, ensure the email 
address and telephone numbers are correct and current. WTA will not evaluate the 
reference if the information provided is incorrect.  

Oregon Department of Transportation 
Shelley Snow, Outreach Education & Communications Manager 
Salem OR  -  503-881-5362 
shelley.m.snow@odot.state.or.us 
Engaged since 2020 - Amtrak Cascades brand audit, rebrand, graphic design, marketing 
campaigns, ridership promotions, website, UX, social media, digital ads, print ads, out of 
home advertising, digital out of home, website design/content 
https://amtrakoregon.com/ 

OMIC R&D 
Michele Vitali, Administrative Manager 
Scappoose OR  -  503-821-1330 
michele.vitali@oit.edu 
Engaged since 2020 - brand audit, rebrand, website, graphic design, marketing materials, 
brand messaging 
https://www.omic.us/ 

CITY OF SAMMAMISH 
Cynthia Tiwana, Webmaster 
Sammamish, WA - 425-295-0594 
ctiwana@sammamish.us 
Engaged since 2020 - brand audit, rebrand, brand identity system, web style, website 
design/development  

NORTHWEST SEAPORT ALLIANCE/Port of Tacoma and Seattle 
Larry Kvidera, Sr. Manager, Marketing & Business Services 
Tacoma, WA -  253-428-8650 
lkvidera@nwseaportalliance.com 
Engaged since 2020 - on call creative, graphic design, video, animations, print and digital 
marketing  

UNIVERSITY OF WASHINGTON 
Tory Hernandez, Marketing & Communications Manager 
Seattle, WA -  206-543-8907 
toryh@uw.edu 
Engaged since 2017 - brand audit, rebrand, various website redesigns, graphic design 
marketing materials, signage, ads, print, marketing campaigns, market research 
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EXHIBIT C: PRICE SHEET 

The submitted pricing must include all of the costs required to manufacture all sizes of bus 
shelters. This includes, but is not limited to wages, benefits, taxes, licensing, insurance, 
bonding, shipping, materials, equipment, and any other cost directly or indirectly related to 
contract performance.  

Please review the samples at the links below. Assume WTA provides you with all photos 
and copy, and answer the following: 

1. How many hours would you expect to bill for understanding the project, including
audience, goals, background, etc.?   15-20 hours

2. Assuming one WTA point of contact for feedback and edits, how many rounds of
edits would you expect for each project?   3 concepts per project with 3-4 rounds
of edits as needed based on WTA feedback

3. Assuming the number of rounds you specified above, how many hours of graphic
design would you expect for each project?  Annual report – up to 40 hours, video
– 20 hours, infographics – 4 hours – Average project time is dependent on the
project but do not anticipate more than 12 hours per project

What is your hourly rate for: 

1. Meeting to understand the project.  $125

2. Working with printers, photographers and others.  $125

3. Graphic design.  $100

Are there other activities (at different hourly rates) we should be aware of? 
Project Management $125 
Graphic Designer $100 
Media/Content Development $150 
Web/Digital Development  $125 
Print Mgmt/Videographers $125 
Copywriter   $100 

Samples:  
• https://www.btc.edu/files/Documents/Publications/AnnualReport/AnnualReport.pdf
• https://www.youtube.com/watch?v=0pb2c72Bopw
• https://kingcounty.gov/elected/executive/constantine/priorities/transportation/infographic.aspx

https://www.btc.edu/files/Documents/Publications/AnnualReport/AnnualReport.pdf
https://www.youtube.com/watch?v=0pb2c72Bopw
https://kingcounty.gov/elected/executive/constantine/priorities/transportation/infographic.aspx
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EXHIBIT D: CONFLICT OF INTEREST STATEMENT 

The undersigned declares under penalty of perjury under the laws of the state of Washington that 
the foregoing is true and correct to the best of their knowledge and belief. 

1. Conflict of Interest

The Proposer, by entering submitting these qualifications to Whatcom Transportation Authority 
(WTA) to perform or provide work, services or guarantees, ensures that it has no direct or indirect 
financial or proprietary interest in the forthcoming award of contract as outlined in the request 
Documents. Proposer shall not acquire any such interest, which conflicts in any manner or degree 
with the services required to be performed under a Contract. Proposer shall not employ any person 
or agent having such interest on any WTA specific work.  In the event that the Proposer or its 
agents, employees or representatives finds such a conflict of interest, it shall immediately disclose 
such interest to WTA and take action immediately to eliminate the conflict or to withdraw from this 
contract, as WTA may require. Should WTA discover a disclosable conflict post award, it will be 
grounds for immediate contract termination under the terms of the contract. 

2. Contingent Fees and Gratuities

The awarded Proposer, by entering into a contract with WTA to perform or provide services or 
materials for WTA has thereby guaranteed, and by this affidavit does again promise and assure: 

That no person or selling company except bona fide employees or designated agents or 
representatives of the Proposer has been employed or retained to solicit or secure this contract 
with an agreement or understanding that a commission, percentage, brokerage, or contingent fee 
would be paid; and 

That no gratuities, in the form of entertainment, gifts or otherwise, were offered or given by the 
Proposer or any of its agents, employees or representatives, to any official, member or employee of 
WTA or other governmental agency with a view toward securing this contract or securing favorable 
treatment with respect to the awarding or amending, or the making of any determination with 
respect to the performance of this contract. 

Date: _08/24/2023_______ Signature: ____________________________ 

Printed Name: __Charles Leinas _____ 

Title: __Marketing & Business Dev Manager_ 
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EXHIBIT E: DEBARMENT AND COMPLIANCE STATEMENT 

By submitting a signed proposal, each Proposer is assuring WTA of the following: 

1. The Proposer is not on the current list of Washington State debarment lists.
2. The Proposer is registered with SAM.gov and is not restricted or prohibited from

proposing or doing business with a government agency.
3. The Proposer agrees to adhere to ADA requirements.
4. The Proposer will work to promote employment and opportunity among

Disadvantaged Business Enterprises (DBE) as well as small and women/minority
owned businesses. The Proposer, sub-recipient, or subcontractor shall not
discriminate on the basis of race, color, national origin, or sex in the performance of
this contract.  The Proposer shall carry out applicable requirements of 49 CFR part
26 in the award and administration of DOT assisted contracts.  Failure by the
Proposer to carry out these requirements is a material breach of any contract, which
may result in the termination of any contract or such other remedy as the recipient
deems appropriate

5. The Proposer certifies that he/she/it does not maintain or provide for his/her/its
employees any segregated facilities at any of its establishments, and that it does not
permit its employees to perform their services at any location, under its control,
where segregated facilities are maintained.

6. That the Proposer assures that the he/she/it is fully licensed, bonded, and insured.
A copy of the successful Proposer’s certificate of insurance and a W9 will be
required prior to the issuance of a Notice to Proceed or a Purchase order. Business
licenses and/or professional certifications will be used to establish Proposer
responsibility as part of the evaluation process.

Date: __08/24/2023_____ Signature: ______________________ 

Printed Name: __Charles Leinas _____ 

Title: __Marketing & Business Dev Manager_ 
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EXHIBIT F: PROPOSAL RESPONSE 

Proposers will clearly show their ability to be flexible and adaptable, meet tight deadlines, 
work collaboratively and be self-directed, with strong planning and time management 
skills. Please refer to 3.C Minimum Proposer Qualifications for more information. 

• At least two (2), but no more than five (5) examples of the following:
o Online or print advertisements
o Promotional or instructional videos, or graphics and illustrations used in videos (if

other professionals were involved in the creation of the sample, please clearly state
which aspects of the sample you created.

o Promotional materials such as posters, brochures or fliers
o Infographics
o Corporate communications, such as annual reports, logos and branding, etc.
o Website graphics or social media campaigns

Include the customer, audience, project goal, number of hours billed per project, project 
staff involved including sub-contractors, and project duration. 

• Section 1: Brief History and Description of Agency, to include
o Number of years in business
o Services provided and areas of special expertise
o Recent and current clients
o Awards, if applicable

• Section 2: Vendor’s Approach, to include
o Any tasks in the Scope of Work (paragraph 1) requiring you to outsource or

subcontract.
 If so, what tasks specifically?
 For the latter, have you outsourced or subcontracted these for other clients?
 Who do you outsource or subcontract to? (Please refer to RFP Section 4.x

Subcontractors)

• Section 3: Relevant Experience, to include

o Samples of campaign materials for recent or current clients, including social and
digital media, posters, newsletters, and video. If partners or subcontractors were
used, please indicate that. For radio and video media samples, please provide a web
link or other electronic file.





































CONFERENCE

2019

Client Background
Integra designs innovative, long-term care pharmacy 

software solutions, customized for the unique needs of 

pharmacies across the nation. Known for its exemplary 

customer service, Integra hosts an annual user conference 

for their clients to explore the latest market and technology 

trends and help them better understand and improve 

pharmacy processes.

The Process
Since the 2019 conference was being held in the Seattle area, 

the conference theme centered on exploration, discovery, 

and nature to give guests a taste of the Pacific Northwest. A 

custom logo, color palette, and image library was built as the 

foundation for all of the visual components of the event.

A comprehensive, spiral-bound program guide was created 

to help attendees navigate the conference classes, maps, and 

special events.

Signage was designed for wayfinding and announcements 

throughout the event hall to help provide information to 

the attendees, while reinforcing the visual identity of the 

conference experience.

Case Study | INTEGRA USER CONFERENCE

Website Redesign | D2 | Case Study | Integra User Conference�



Client Background
Wilderness Awareness School (WAS) is a non-profit based in Duvall, WA that works to teach people of all ages the joys and 
benefits of recognizing the beauty of nature. They offer unique summer school courses for kids of all ages, weekend adult 
programs, and a nine-month survival course for adults that has seen several alumni featured on the Discovery Channel. We led 
a redesign of the school’s brand and online presence and currently lead all their marketing activities with ad design, print design, 
SEO, and social media.

The Process
To understand the group’s mission and conduct our research, 
we reviewed their published materials, talked to their 
instructors, students, and elders, pored over online analytics, 
and took part in one of their courses.

With a deep knowledge of our client’s goals and personality, 
we crafted a visual identity that was faithful to the original 
WAS brand but updated for clarity, flexibility, and a 
contemporary feel. Part and parcel of this visual identity was 
the creation of solid brand guidelines that specified typography, 
color, tone, and even photography techniques so every external 
communication would be instantly recognizable.

DEFAULT: take screenshots a
1296 x 908 resolution

h

https://wildernessawareness.org

To unite the audiences of the school’s five brands that each had 
a separate website, we performed a content audit across all 
sites to ensure that articles and SEO rankings were not lost. We 
created a new site, with a vast and engaging front-end and a 
flexible yet structured information architecture.

We approached WAS’s advertising the same way we do for 
most of our clients: making hypotheses to test, evaluating them, 
then refining, ad infinitum.

We ran test digital ads with ParentMap Magazine, a local 
publication aimed at families. From our A/B tests, we found 
that the ads featuring landscape imagery performed better 
than those with pictures of children, and the biggest indicator 
of ad performance is whether or not the school’s Golden Teddy 
Award streak was called out. We then expanded advertising to 
other media, including print magazines.

The Results
D2’s approach to testing and refinement led to the surprising 
results that helped WAS reach all target application numbers. 

D2 continually adjusts its tactics to reinforce the school’s 
needs as certain classes fill up and other opportunities present 
themselves.

Website Redesign | D2 | Case Study | WAS Brand Refresh�

Case Study | WAS BRAND REFRESH



Project Background
Amtrak Cascades partnered with one of the oldest festivals in Portland to promote traveling by train as a way to reduce traffic 

and parking at the event. The Rose Festival is held every year over 3 weekends in May and June and includes parades, a City Fair, 

fireworks, music and entertainment. As their official railway partner, Amtrak Cascades had some great media opportunities to 

promote the event and their rail service.

The Process
For such a fun, festive experience, D2 created event graphics that evoked the 

overall tone of the festival. The campaign was designed to build excitement 

around the Rose Festival while promoting the journey as part of the destination. 

The sponsorship media mix included radio/announcements, a 30-second tv spot, 

media tower banners and an ad in the event program. For outreach, D2 provided 

paid search, social media, email outreach, and a ticket giveaway. Postcards for 

the ticket giveaway were distributed during the event.

The Results
Key metrics for success were engagement, increase in ridership, and new 

subscribers. The Rose Festival marketing campaign “Find Your WOW in Oregon” 

successfully increased ridership over the 3-week period and pulled in 1000 new 

subscribers on the amtrakoregon.com website.

Case Study | AMTRAK CASCADES ROSE FESTIVAL EVENT

�



Client Background
InnovAsian Cuisine was one of the first Asian food companies to supply easy-to-assemble kits to behind-the-glass deli Asian 

take-out in retail grocery stores. They had a small brand presence in the frozen category in one major retail chain but were quickly 

losing market share as more competition began to surface in the ethnic foods category. D2 was called in to refresh their branding.

The Process
The key difference for the InnovAsian line of products is that they are largely 

component style, single-entree items in a package, rather than a meal-in-a-

box like the rest of their competition. To showcase this attribute, we created the 

image of a steamy pagoda box to capture that moment when you get Chinese 

take-out and open the box to a hot, aromatic meal. Take-out Asian restaurants 

typically include side dishes and appetizers seperately, so the image fit the 

product directives.

The Results
As a result of the redesign, their sales were up 33% in the first year after the new 

packaging was introduced. InnovAsian Cuisine can now be found in almost every 

major retail chain in the country, as well as in Canada and Mexico.

Case Study | INNOVASIAN CUISINE PACKAGING DESIGN

Website Redesign | D2 | Case Study | InnovAsian Cuisine Packaging Design�



In-House Creative Services

D2 Creative, LLC

Creative & Media Buying Services

Digital Work Samples

D2 Website: https://thinkd2.com/ 

EXAMPLES OF RELEVANT WORK EXPERIENCE

Port of Seattle Shore Power: https://vimeo.com/360584219

Port of Seattle Blue Carbon:		 https://vimeo.com/349986333

Tax Structure Work Group: 		 https://vimeo.com/showcase/8654081

UW Pop Health Initiative: 		 https://vimeo.com/showcase/8661719

Amtrak: 				 https://vimeo.com/695071781?share=copy

https://www.youtube.com/watch?v=xFe7QKBDsRg

https://vimeo.com/689476210?share=copy

Lewis County PUD: https://vimeo.com/showcase/8867501

NWSA: 				 https://vimeo.com/758913095
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